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This study analyzes preferences for digital money types in daily non-cash
transactions by comparing QRIS, e-wallet, and mobile banking use among 40
respondents. The research was developed from questionnaire data collected online
and processed with descriptive quantitative analysis. The study focuses on three
preference indicators: frequency of use, perceived ease of use, perceived security,
and perceived service quality. The results show that QRIS is the most frequently used
digital payment instrument, selected by 21 respondents or 53 percent of the sample,
followed by mobile banking with 12 respondents or 30 percent and e-wallet with 7
respondents or 18 percent. QRIS also remains the leading option in the fairly
frequent use category, while mobile banking is the most dominant instrument in the
rarely used category. Respondents generally expressed positive evaluations of digital
money services, especially in terms of ease of use and quality. The findings indicate
that practical access, speed, merchant acceptance, and user confidence are important
factors shaping the preference for digital money. The study concludes that QRIS has a
high level of acceptance among respondents and can be strengthened through user
education, transaction security, and broader integration with everyday economic
activities.
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1. Introduction

The increasing use of digital payment for

transactions. Its development creates benefits
consumers, merchants, financial

instruments has changed the way individuals
conduct everyday economic transactions. Cash
is no longer the only practical medium for
small payments, because users can now
transfer value through standardized QR codes,
mobile banking applications, and e-wallet
platforms. The shift is closely related to the
spread of smartphones, internet access, and
digital financial services that allow
transactions to be completed without physical
money. In this context, user preference
becomes an important topic because the
availability of a technology does not
automatically guarantee its adoption. People
select the instrument that best matches their
routine, perceived safety, and trust in the
provider (Harahap & Zoraya, 2024; Sjioen et
al,, 2026; Afrizal et al,, 2024).

Digital money in this article is
understood as electronic payment value used
through digital channels for non-cash

institutions, and government payment systems.
For consumers, digital money reduces the need
to carry cash and allows payments to be made
quickly. For merchants, it helps simplify
recording and payment confirmation. For
financial institutions and regulators, wider
digital payment adoption can improve financial
inclusion and strengthen the formal
transaction  ecosystem.  However, the
advantages of digital money are experienced
differently by users depending on their
knowledge, transaction habits, and the type of
platform they choose (Rashid et al, 2025;
Belmonte et al., 2024; Hildawati et al., 2024).
The original research underlying this
article observed three types of digital money
services that are familiar to respondents: Quick
Response Code Indonesian Standard or QRIS,
e-wallet, and mobile banking. QRIS is used
through a  standardized  scan-and-pay
mechanism. E-wallet is generally associated
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with an application-based balance or wallet
account. Mobile banking is connected more
directly with a user's bank account and is
commonly used for transfers, bill payments,
and banking-related transactions. Although
these instruments share the same broad
function as non-cash payment media, they
differ in terms of access, authentication,
transaction flow, perceived risk, and service
ecosystem (Andriyani et al, 2025; Riza &
Aditya, 2025; Afrizal et al., 2024).

User preference in digital money use can
be explained through the interaction between
practical and psychological considerations.
Practical considerations include ease of use,
speed, merchant acceptance, and application
availability.  Psychological = considerations
include perceived security, confidence in the
provider, familiarity, and previous experience.
A respondent may consider a service easy
because the steps are simple, but still avoid it if
they doubt the protection of personal data or
worry about transaction failure. Conversely, a
service may be perceived as secure but used
less frequently if it is not accepted by many
merchants or if the procedure feels
complicated (Al Ansori & Lestari, 2025; Cong et
al,, 2024; Afrizal et al,, 2024).

The importance of this topic is
strengthened by the fact that digital payment
behavior is part of a broader transformation in
public administration, business services, and
economic  modernization. Small  daily
transactions, transportation payments, food
purchases, tuition payments, and peer-to-peer
transfers are increasingly connected to digital
systems. Understanding which instrument is
preferred by users can help service providers
improve product design and help educators
promote digital financial literacy. It can also
provide a simple empirical picture of how
young users, workers, and other community
members respond to digital payment options
(Herlina et al, 2025; Salma & Permatasari,
2025; Hildawati et al, 2024; Afrizal et al,
2024).

This article converts a class paper on
digital money preferences into a journal-style
manuscript following the structure of the
Income Journal of Economics Development
template. The central problem addressed in
this study is how respondents differ in their
preference for QRIS, e-wallet, and mobile
banking, and how their responses reflect ease
of use, security, and service quality. The
empirical data are taken from questionnaire
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results analyzed descriptively. The purpose is
not to test a causal model, but to present a
systematic and academically organized
interpretation of the data so that it can be read
as a concise research article (Karsim et al,
2024; Haedar & Marsasi, 2025).

The main objective of the study is to
analyze respondent preferences for digital
money types in everyday non-cash
transactions. More specifically, the article aims
to describe the demographic characteristics of
the respondents, identify the digital money
instrument that is used frequently, fairly
frequently, and rarely, and interpret user
evaluations regarding ease of use, security, and
quality. By presenting these objectives, the
article provides a structured understanding of
digital money preference as a user-centered
phenomenon rather than merely a
technological trend (Nawi et al., 2025; Rante &
Toii, 2025; Afrizal et al., 2024).

The contribution of this article is twofold.
First, it provides a descriptive empirical
account based on primary questionnaire data.
Second, it links the empirical pattern to
concepts of technology acceptance, service
quality, trust, and digital payment behavior.
The results are useful for students and
beginning researchers who need an example of
how a descriptive class assignment can be
transformed into a journal article. The article
also gives practical insight to service providers
and institutions that want to increase digital
payment usage through better usability,
security communication, and quality of service
(Roosdhani et al., 2025; Rahmi & Maulana,
2025; Afrizal et al, 2024; Hildawati et al.,
2024).

The discussion proceeds in five sections.
The introduction explains the background,
urgency, research problem, and objectives. The
literature review discusses digital money, QRIS,
e-wallet, mobile banking, preference theory,
ease of use, security, and service quality. The
method section describes the research design,
respondents, data collection technique,
variables, and analysis. The results and
discussion section presents the findings
through tables and figures and interprets their
meaning. The closing section summarizes the
conclusions and provides recommendations for
users, service providers, and future
researchers (Gusmiarti et al., 2025; Nursjanti &
Amaliawiati, 2025; Hildawati et al., 2024).
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2. Literature Review

The advancement of information and
communication technology has significantly
altered numerous facets of individuals' lives,
particularly in payment systems. Transactions
that were once carried out in cash have
transitioned to digital formats through various
services, including the Quick Response Code
Indonesian Standard (QRIS), e-wallets, and
mobile banking. This shift is supported by the
growing prevalence of internet access and
smartphones, alongside government initiatives
aimed at promoting the digitalization of
payment systems. Generation Z represents one
of the demographic groups that adapts rapidly
to technological innovations, making them
prominent users of digital payment services.
Nevertheless, an individual's decision to adopt
digital payment technology is influenced not
only by technological development but also by
various factors, including security,
convenience, and service quality (Fadilah &
Andriani, 2025; Harahap & Zoraya, 2024).

Technology acceptance is influenced by
two primary perceptions, namely perceived
usefulness and perceived ease of use. These
two concepts form the foundation of the
Technology Acceptance Model (TAM), which is
widely used to explain individual behavior in
accepting and using new technologies (Davis,
1989; Purwatiningsih et al, 2025; Putri &
Sabaruddin, 2025).

Studies on e-government services
indicate that technology acceptance is
influenced by a combination of variables
derived from the Technology Acceptance
Model (TAM), Unified Theory of Acceptance
and Use of Technology (UTAUT), and Theory of
Planned Behavior (TPB). User perceptions of
technology play an important role in shaping
attitudes and intentions toward the use of
digital services. Although previous research
has focused on e-government services, the
theoretical approaches applied remain relevant
to studies examining the adoption of QRIS, e-
wallets, and mobile banking (Fadilah &
Andriani, 2025; Purwatiningsih et al., 2025).

Security is one of the most important
factors influencing the use of digital payment
services. Security refers to the ability of a
system to protect users' personal data,
financial information, and transactions from
misuse, data theft, fraud, or unauthorized
access. Higher levels of perceived security can
strengthen users' trust in digital payment
services (Nissa et al, 2024; Rahayu et al,
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2026). Users are generally more likely to
accept technology when the perceived benefits
of its use outweigh the associated risks (Davis,
1989). In the context of digital payments, these
benefits become more meaningful when the
system is perceived as capable of protecting
user data and financial transactions. Therefore,

security constitutes an important
consideration before users decide to adopt
QRIS, e-wallets, or mobile banking. Perceived
security has also been found to positively
influence Generation Z's intention to use QRIS
as a digital payment instrument (Harahap &
Zoraya, 2024). Users are more likely to feel
confident in using QRIS when they believe that
their transactions are protected against fraud,
unauthorized access, and personal data leakage
(Al Ansori & Lestari, 2025; Zuniatami &
Mahardhika, 2025).

Perceived ease of use refers to an
individual's belief that a technology is easy to
understand, learn, and operate without
requiring substantial effort. Within the
Technology  Acceptance  Model (TAM),
perceived ease of use is one of the primary
variables influencing technology acceptance.
Perceived ease of use is defined as the degree
to which an individual believes that using a
particular system would be free of effort
(Davis, 1989). The easier a technology is to
understand and operate, the greater the
likelihood that individuals will accept and use
it. In the context of this study, ease of use refers
to Generation Z's perceptions regarding the
ease of operating QRIS, e-wallets, and mobile
banking, ranging from registration procedures
to transaction processes (Davis, 1989). In the
UTAUT model, the concept of ease of use is
represented by effort expectancy, which refers
to the degree of ease associated with the use of
a technological system. Technologies that are
easier to learn and operate generally increase
users' intention to adopt them (Harahap &
Zoraya, 2024; Wiratama et al., 2025).

Service quality refers to the ability of a
service to meet users' needs and expectations.
In digital payment services, quality
encompasses not only system quality but also
information  quality, transaction speed,
application reliability, and the quality of
services provided to users (Mondego & Gide,
2024; Nissa et al.,, 2024). The success of an
information system is influenced by system
quality, information quality, and service
quality, which collectively contribute to user
satisfaction @ and  encourage  continued
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technology use (DeLone & McLean, 2003).
Furthermore, the quality of digital services is
closely related to the ability of service
providers to maintain system stability,
minimize transaction disruptions, and provide
accurate and timely information to users.
Better service quality can increase user
satisfaction and subsequently encourage the
continued use of digital payment services
(Andini et al,, 2025; Rahayu et al., 2026).

The quality of digital services also needs
to be supported by reliable information
technology infrastructure to provide users with
effective and efficient experiences. Higher
service quality can contribute to greater user
satisfaction and stronger intentions to continue
using digital payment services. Overall,
security, ease of use, and service quality
represent important factors influencing the
adoption of QRIS, e-wallets, and mobile
banking among Generation Z. These factors are
interconnected in shaping user trust,
satisfaction, and intention to wuse digital
payment services sustainably (Belmonte et al.,
2024; Sjioen et al., 2026).

3. Research Method

This study employs a quantitative
research approach as the primary method for
analyzing the research problem. quantitative
research is a scientific approach that utilizes
numerical data, which is then systematically
analyzed using statistical techniques. This
approach is grounded in the positivist
paradigm, which assumes that phenomena can
be observed, measured, and objectively
explained based on empirical evidence (Ardyan
etal., 2023).

Quantitative research is characterized by
a structured research design, standardized
research instruments, measurable numerical
data, and the application of statistical analysis
in data processing. In addition, the instruments
used must meet validity and reliability
requirements to ensure that the data
accurately represents the real conditions and
can be scientifically justified (Ardyan et al,
2023).

In this study, the quantitative method
was chosen because it aligns with the research
objective, which is to examine the effect of
security, ease of use, and service quality on the
adoption of QRIS, e-wallets, and mobile
banking among Generation Z. Data were
collected through questionnaires distributed to
respondents who met the research criteria.
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The questionnaire was administered
online using Google Forms and contained
several questions designed to capture
respondents’ perceptions of ease of use,
security, and the quality of digital payment
services. From the data collection process, a
total of 48 respondents participated in the
survey; however, only 40 respondents met the
required criteria and were included in the final
analysis. The data from these 40 respondents
were then analyzed using statistical techniques
to determine the influence of each independent
variable on the dependent variable in an
objective and measurable manner.

4. Result and Discussion
4.1 Respondent Characteristics

The respondents in this study are
dominated by female respondents. Out of 40
respondents, 32 are female and 8 are male.
This means that female respondents account
for 80 percent of the sample, while male
respondents account for 20 percent. The
dominance of female respondents should be
considered when interpreting the findings
because the results represent the views of the
people who participated in the questionnaire.
Nevertheless, both male and female
respondents are represented, allowing the
study to provide a general descriptive picture
of digital money preference within the
collected sample.

The age distribution shows that most
respondents are in the 16 to 25 year age group.
There are 38 respondents in this group,
representing 95 percent of the sample. Only 2
respondents are in the 26 to 40 year age group,
representing 5 percent. There are no
respondents below 15 years or above 41 years.
This pattern indicates that the findings largely
reflect the behavior and perception of young
users. This is relevant because younger users
are often more exposed to smartphones, online
services, and digital payment habits.

The status distribution also confirms that
the sample is dominated by students. There are
25 respondents with student status, equal to
63 percent of the sample. Workers account for
12 respondents or 30 percent. SMA/SMK
respondents account for 2 respondents or 5
percent, and housewives account for 1
respondent or 3 percent. The student
dominance is important because students often
conduct daily small transactions, such as food
purchases, transportation, online shopping,
and tuition-related payments. These activities
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may influence the preference for practical
payment instruments.

Table 1. Respondent Profile

Characteristic Category Freq. %
Gender Female 32 80
Gender Male 8 20
Age 16-25 years 38 95
Age 26-40 years 2 5
Status Student 25 63
Status Worker 12 30
Status SMA/SMK 2 5
Status Housewife 1 3

Table 1 shows that the respondents were
predominantly female (80%), aged 16-25
years (95%), and mostly students (63%). This
composition indicates that the study primarily
reflects the perceptions and digital payment
behavior of young users who are relatively
familiar with smartphones and digital financial
services. The demographic profile should
therefore be considered when interpreting the
overall findings of the study.

4.2 Preference by Frequency of Use

The first preference indicator is the
digital money instrument used frequently by
respondents. The data show that QRIS is the
dominant instrument in this category, with 21
respondents or 53 percent. Mobile banking is
selected by 12 respondents or 30 percent,
while e-wallet is selected by 7 respondents or
18 percent. This pattern indicates that QRIS
has become a common choice for regular
transactions among the respondents. The
result is consistent with the practical character
of QRIS as a scan-based system that can be
used across merchants without requiring the
user to ask for a specific provider code.

The second preference indicator is the
instrument used fairly frequently. QRIS
remains the highest option in this category,
with 16 respondents or 40 percent. E-wallet
and mobile banking both record 12
respondents or 30 percent each. This
distribution suggests that QRIS is not only
preferred for frequent use but also remains
important when respondents use more than
one digital payment instrument. The equal
share of e-wallet and mobile banking in the
fairly frequent category shows that both
instruments still have meaningful roles,
especially for users who combine payment
methods based on transaction context.

The third preference indicator is the
instrument used rarely. In this category, mobile
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banking records the highest frequency with 19
respondents or 47.5 percent. E-wallet follows
with 16 respondents or 40 percent, while QRIS
is rarely used by only 5 respondents or 12.5
percent. The low rare-use percentage of QRIS
reinforces the interpretation that QRIS is more
widely integrated into respondent routines.
The higher rare-use proportion of mobile
banking does not mean that mobile banking is
unimportant; rather, it may indicate that
respondents use it for specific transaction
types instead of daily point-of-sale payments.

The three frequency categories together
provide a clearer picture of preference than a
single question would provide. QRIS is
dominant in frequent and fairly frequent use,
and it is least represented in rare use. This
combination suggests a strong preference for
QRIS. E-wallet occupies a middle position. It is
not the leading instrument in frequent use, but
it still appears in fairly frequent and rare
categories. Mobile banking has a different
pattern: it is moderately represented in
frequent use but highest in rare use. This
implies that the respondents may perceive
mobile banking as useful but not always the
most convenient instrument for daily
payments.

The dominance of QRIS can be
interpreted through ease, compatibility, and
merchant acceptance. A user can scan a QRIS
code using different payment applications,
which reduces the need to choose a specific
platform before paying. The payment process
is also visually simple and suitable for small
transactions. For students and young users,
this simplicity is especially important because
many daily transactions require speed and
practical confirmation. QRIS therefore provides
a relative advantage that is visible in daily
environments such as canteens, small shops,
cafes, and service counters (Andriyani et al,
2025; Muchtar et al.,, 2024).

E-wallet preference may be influenced by
the range of application features and
promotions (Ramadhani & Nasir, 2025; Fitria
et al, 2024). Some users choose e-wallets
because they are connected to online shopping,
transport, food delivery, and digital services.
However, e-wallets may require users to
manage a separate balance or top up before
making transactions. This additional step may
reduce frequent use for some respondents,
especially if QRIS can be accessed through a
banking or wallet application without the user
thinking about the provider. The data therefore
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suggest that e-wallets remain relevant but not
as dominant as QRIS in this sample.

Mobile banking preference should be
interpreted in relation to transaction type.
Respondents may use mobile banking for bank
transfers, checking balances, or paying formal
bills. These functions are important, but they
may not occur as frequently as small daily
purchases. Mobile banking may also involve
authentication steps that users perceive as
more formal or less immediate. This can
explain why mobile banking is present in
frequent use for 30 percent of respondents but
also appears as the instrument most commonly
identified as rarely used. The result reflects
differentiated wuse rather than complete
rejection (Wusko, 2026; Febisatria et al., 2025).

From a technology acceptance perspective,
the preference pattern shows that perceived
ease and situational fit matter strongly. A
digital payment method becomes preferred
when it fits the moment of payment. QRIS fits
quick merchant transactions, while mobile
banking fits account-based transactions. E-
wallet fits app ecosystem transactions.
Therefore, service providers should not
interpret  preference as a  zero-sum
competition. Instead, they should understand
that users maintain a portfolio of digital
payment methods and select the one that best
fits the transaction situation (Purwatiningsih et
al,, 2025; Rahmawaty et al., 2025).

Table 2. Digital Money Use by Frequency

Category
Category QRIS E-Wallet M-Banking
Frequently 21 (53%) 7 (18%) 12 (30%)

used
Fairly frequent 16 (40%) 12 (30%) 12 (30%)
Rarely used 5(12.5%) 16 (40%) 19 (47.5%)

Table 2 indicates that QRIS was the most
frequently used digital payment instrument,
selected by 53% of respondents, while mobile
banking recorded the highest proportion in the
rarely used category at 47.5%. These findings
suggest that QRIS is more integrated into
respondents’ daily transactions, whereas
mobile banking tends to be used for more
specific financial activities. E-wallets occupy an
intermediate position and remain relevant as
an alternative digital payment method.

Frequently Used Digital Money

N
o
L

=
w

Respondents
=
o

w
L

QRIS E-Wallet M-Banking

Figure 1. Frequently Used Digital Money
Instruments

Figure 1 illustrates the distribution of
digital payment instruments that respondents
use most frequently. QRIS accounts for the
largest proportion at 53%, followed by mobile
banking at 30% and e-wallets at 18%. This
pattern confirms that QRIS is the dominant
payment method among the respondents,
indicating its strong practical acceptance for
routine and everyday transactions.

Rarely Used Digital Money

Respondents
= =
o w

w
L

QRIS E-Wallet M-Banking

Figure 2. Rarely Used Digital Money Instruments

Figure 2 presents the distribution of
digital payment instruments that are rarely
used by respondents. Mobile banking has the
highest proportion at 47.5%, followed by e-
wallets at 40%, while QRIS records the lowest
proportion at 12.5%. The relatively low
percentage of QRIS in the rarely used category
further reinforces its position as the digital
payment  instrument most commonly
incorporated into respondents’ daily
transaction activities.

4.3 Ease of Use

The ease of use dimension shows a
positive response from respondents. The
aggregated data indicate that no respondent
response falls into the strongly disagree
category. The disagree category accounts for
only 6 responses or 3 percent. Neutral
responses account for 56 responses or 28
percent. The agree category records 96
responses or 48 percent, and strongly agree
records 42 responses or 21 percent. Taken
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together, agree and strongly agree responses
reach 69 percent. This result indicates that
respondents generally perceive digital money
as easy to use.

The high level of agreement on ease of
use supports the preference pattern observed
earlier. If users perceive digital money as easy,
they are more likely to adopt it in routine
transactions. Ease of use can include simple
registration, clear menus, quick transaction
steps, and understandable confirmation. For
QRIS, ease may come from the simple scan-
and-pay process. For e-wallets, ease may come
from familiar application interfaces. For mobile
banking, ease may come from the ability to
access bank services without visiting a branch
or ATM. In all cases, simplicity reduces barriers
to use (Harahap & Zoraya, 2024; Samuel et al,,
2026).

The neutral responses should also be
considered. A neutral response does not
necessarily mean rejection; it may indicate that
some users have mixed experiences. For
example, a user may find digital money easy
when the internet connection is stable but
difficult when the application slows down.
Another user may find QRIS easy but consider
mobile banking more complicated. Neutral
responses therefore suggest that ease of use is
not experienced uniformly across all platforms
and transaction settings. Service providers
need to identify which steps still create
hesitation or confusion for users (Ikwanto &
Indriani, 2024; Budiman & Firdausy, 2025).

The small proportion of disagreement
indicates that usability problems are present
but not dominant. These problems may include
failed scans, forgotten PINs, confusing
application menus, top-up errors, or
uncertainty about whether a payment has been
received. Even if only a few users experience
such problems, they can influence word-of-
mouth and trust. Therefore, improving ease of
use should remain a priority. Providers can
simplify transaction flows, improve help
features, provide clearer notifications, and
make error messages easier to understand
(Beanning & Zulkarnain, 2024; Wiratama et al.,
2025).

4.4 Security

The security dimension also shows a
generally positive response, although the
neutral category is relatively large. The data
report 0 responses or 0 percent in the strongly
disagree category and 9 responses or 4.5

INCOME JOURNAL OF ECONOMICS DEVELOPMENT

percent in the disagree category. Neutral
responses reach 70 or 35 percent. The agree
category records 100 responses or 50 percent,
while strongly agree records 21 responses or
10.5 percent. Combined agreement is therefore
60.5 percent. This means that most
respondents feel positively about digital money
security, but a substantial group remains
cautious or uncertain.

The relatively high neutral response in
the security dimension deserves attention.
Security is often difficult for users to evaluate
directly because they cannot see the technical
protection behind the application. Users
usually judge security from visible cues such as
PIN requirements, OTP verification, biometric
login, transaction notifications, brand
reputation, and experience with previous
errors. If those cues are not sufficiently clear,
users may choose a neutral response. The data
suggest that respondents generally trust digital
money, but some still need stronger assurance
about data protection, account safety, and
error resolution.

Security perception is crucial because
digital payment services involve money and
personal information. Even a convenient
payment method may be avoided if users
worry about unauthorized transactions or
account loss. For QRIS, security concerns may
include scanning the correct code and
confirming the correct merchant. For e-wallets,
users may worry about balance loss or account
access. For mobile banking, users may be
concerned about phishing, password security,
and  transaction  authentication. Each
instrument  therefore requires security
education tailored to its specific risk points
(Garnita et al, 2026; Riza & Aditya, 2025;
Riasat et al., 2025).

The findings imply that digital payment
providers should not rely only on technical
security. They should also communicate
security in a user-friendly manner. Clear
transaction receipts, immediate notifications,
confirmation screens, fraud warnings, and
accessible complaint channels can strengthen
user confidence. Educational campaigns can
also explain safe practices, such as checking
merchant names, Kkeeping PINs private,
avoiding suspicious links, and updating
applications. When security is understood by
users, trust can increase and digital money
preference can become more stable (Bodorin &
Ciobanu, 2026; Garnita et al., 2026; Riasat et al.,
2025).
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4.5 Service Quality

The quality dimension produces the
strongest positive evaluation among the three
dimensions. The data show 0 responses or 0
percent in the strongly disagree category and
only 2 responses or 1 percent in the disagree
category. Neutral responses account for 51
responses or 25.5 percent. The agree category
reaches 126 responses or 63 percent, while
strongly agree records 21 responses or 10.5
percent. Combined agreement is 73.5 percent.
This result indicates that respondents
generally perceive digital money services as
having good quality in supporting their
transaction needs.

The high quality evaluation can be
related to the reliability and convenience of
digital payment services. Respondents may
perceive quality when transactions are
processed quickly, application menus are
stable, notifications are delivered, and
merchants can confirm payments without
delay. Quality is also reflected in the
availability of multiple functions in one
application, such as payment, transfer,
purchase, top-up, and transaction history.
When these functions work consistently, users
feel that digital money is not only an
alternative payment instrument but also a
dependable part of their financial routine.

The quality result also supports the
dominance of QRIS. If QRIS transactions are
processed smoothly in everyday environments,
users will associate the instrument with
practical service quality. However, quality
should not be understood only as technical
performance. It also includes the overall
experience before, during, and after payment. A
high-quality payment experience is one in
which the user understands the steps, trusts
the process, receives confirmation, and can
solve problems if something goes wrong. In
this sense, quality integrates usability and trust
into a broader service assessment.

The existence of neutral responses
suggests that service quality can still be
improved. Some users may experience
inconsistent internet connection, application
maintenance, delayed notifications, or
merchant-side problems. These issues can
make users uncertain even when they
generally support digital money. Providers
should therefore  monitor transaction
reliability and customer feedback. Institutions
that encourage digital payment use should also
ensure that users and merchants understand
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the transaction process. Service quality
depends on both the application provider and
the surrounding payment ecosystem.

Table 3. Respondent Evaluation of Digital Money

Services
Response Ease Security Quality
Strongly 0 (0.0%) 0 (0.0%) 0 (0.0%)
disagree
Disagree 6 (3.0%) 9 (4.5%) 2 (1.0%)
Neutral 56 (28.0%) 70 (35.0%) 51 (25.5%)
Agree 96 (48.0%) 100 126
(50.0%) (63.0%)

Strongly agree 42 (21.0%) 21 (10.5%) 21 (10.5%)
Total 200 200 200

(100%) (100%) (100%)

Table 3 shows that respondents generally
provided positive evaluations of digital
payment services across the dimensions of
ease of use, security, and service quality. The
highest combined proportion of agree and
strongly agree responses was found in service
quality at 73.5%, followed by ease of use at
69% and security at 60.5%. These results
indicate that respondents perceive digital
payment services as generally reliable and
convenient, although security remains the
dimension with the greatest level of
uncertainty.

Evaluation of Digital Money Services

W Agree + Strongly agree
Neutral
W Disagree

Percentage

Ease Security Quality

Figure 3. Evaluation of Ease, Security, and

Quality

Figure 3 visually compares respondents’
perceptions of ease of use, security, and service
quality in digital payment services. Service
quality received the strongest positive
evaluation, followed by ease of use, while
security showed a relatively higher proportion
of neutral responses. This comparison suggests
that although respondents are generally
satisfied with digital payment services,
strengthening users’ confidence in transaction
security and personal data protection remains
an important area for improvement.
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4.6 Integrated Discussion

The results show that QRIS is the most
preferred instrument in the sample. This
conclusion is supported by three findings: QRIS
is the most frequently used instrument, QRIS is
the highest in the fairly frequent category, and
QRIS is the lowest in the rarely used category.
The pattern is stronger than a single frequency
result because it shows consistency across
categories. QRIS is not merely selected by
many respondents as a frequent payment
method; it is also least likely to be identified as
rarely used. This indicates that QRIS has
become a practical and familiar option for the
respondents.

The preference for QRIS can be
connected to the literature on relative
advantage and compatibility. QRIS provides
relative advantage because it simplifies
payment at merchants and reduces
dependence on cash. It is compatible with daily
transaction settings because users can pay
small amounts through a standard code. The
process is easy to observe because many
merchants display QR codes openly. These
characteristics support diffusion because users
can see other people using the same method
and can try it in low-risk transactions. As the
service becomes familiar, it is more likely to
become part of routine behavior.

The role of ease of use is particularly
important in explaining QRIS preference. The
ease dimension has a combined agreement rate
of 69 percent, showing that respondents
generally do not find digital money difficult. A
payment instrument that is easy to understand
has a better chance of being repeated. QRIS
supports this repetition by offering a simple
transaction flow. The user does not need to
count cash, wait for change, or provide bank
account details. The payment process can be
completed with a scan and confirmation. This
makes QRIS suitable for time-sensitive daily
payments.

Security also contributes to preference,
although the security dimension has more
neutral responses than ease and quality. This
means that while many respondents are
confident, some remain uncertain. In practical
terms, users may accept QRIS, e-wallet, and
mobile banking because they are convenient,
but they still want assurance that their
transactions are safe. The implication is that
security must be visible and understandable. If
users receive clear payment confirmation and
know how to report errors, their trust can
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increase. Security perception therefore works
together with usability to strengthen digital
money adoption.

Service quality appears to be the
strongest evaluative dimension, with 73.5
percent combined agreement. This finding
suggests that respondents are satisfied with
the overall performance of digital money
services. High perceived quality can increase
continued use because users are more likely to
reuse a service that works consistently. This is
especially important for digital payments
because one failed transaction can reduce
confidence. The finding implies that the success
of digital money is not only determined by
initial adoption but also by the reliability of
repeated use.

The position of e-wallet in the data is
more moderate. E-wallet is used frequently by
18 percent of respondents, fairly frequently by
30 percent, and rarely by 40 percent. This
indicates that e-wallet is relevant but not the
dominant daily payment choice. One possible
explanation is that e-wallets are more strongly
associated with specific platforms, promotions,
and stored balance management. Users may
enjoy these features but not use them for every
transaction. E-wallet providers can strengthen
preference by improving interoperability,
reducing top-up friction, and ensuring that
users understand the benefits beyond
promotional campaigns.

Mobile banking shows a mixed pattern. It
is frequently used by 30 percent of
respondents, which indicates meaningful
adoption. However, it is also rarely used by
47.5 percent, the highest rare-use figure among
the three instruments. This pattern suggests
that mobile banking may serve more specific
financial needs rather than general daily
purchases. Users may rely on mobile banking
for transfers and formal payments but prefer
QRIS for merchant transactions. Banks should
therefore design mobile banking interfaces that
are efficient for both account management and
daily payment contexts. Integration with QR-
based payment features may help reduce the
gap.

The demographic profile helps explain
the results. Most respondents are between 16
and 25 years old and many are students. Young
users tend to be familiar with smartphones and
online services, which may make them more
open to QRIS and other digital payment
methods. Students also often make frequent
small transactions, where speed and
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practicality matter. This background supports
the dominance of QRIS. However, because the
sample is dominated by young users, the
results may differ from older user groups who
may have different habits, levels of trust, or
access to digital services.

The findings have implications for digital
financial literacy. Since respondents generally
have positive perceptions but still show neutral
responses in security and quality dimensions,
educational efforts should not only introduce
digital money but also teach safe and effective
use. Users should know how to verify merchant
names, check transaction amounts, protect
credentials, read notifications, and report
problems. Digital financial literacy is important
because adoption without understanding can
increase vulnerability. A well-informed user is
more likely to use digital money confidently
and responsibly.

For merchants, the findings suggest that
accepting QRIS can support customer
convenience. Since QRIS is the most preferred
instrument among respondents, merchants
that provide QRIS may reduce payment friction
and serve customers more efficiently.
However, merchants also need to ensure that
the displayed QR code is correct, that staff can
confirm payments, and that transaction
records are organized. A payment instrument
can only be perceived as high quality when
both user and merchant experiences are
smooth. Merchant readiness is therefore part
of the broader digital payment ecosystem.

For service providers, the key lesson is
that user preference is built through a
combination of simple access, secure design,
and reliable performance. A provider that
focuses only on promotions may attract trial
use but may not secure continued preference. A
provider that focuses only on security may still
lose users if the process feels complicated. A
provider that focuses only on features may
confuse users if the interface is not clear. The
most sustainable preference emerges when the
service is easy, trusted, and consistently useful
in real transaction situations.

For public institutions and educational
organizations, the data can be used as a basis
for promoting non-cash payment literacy
among students and young users. Since QRIS is
already familiar to the respondents,
educational programs can move beyond basic
introduction and focus on responsible use.
Topics may include transaction security,
budgeting through transaction records,
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comparison of payment instruments, and
awareness of digital fraud. Such programs can
help users benefit from digital money while
reducing potential risks. The results also
demonstrate the value of transforming
descriptive class data into a journal-style
article. The original data contain practical
information, but the journal format allows the
information to be  organized more
academically. By connecting the data to
literature and explaining the implications, the
article becomes more useful for readers. This
process shows that even a simple
questionnaire can produce meaningful insight
when analyzed carefully and presented
according to scholarly structure (Ramayanti et
al., 2024; Fakriah et al,, 2025).

However, the findings should be
interpreted cautiously. The sample size is
limited and the respondent profile is not
balanced across age and status. The study also
does not measure income, digital literacy level,
transaction amount, or frequency per week.
These variables could provide deeper
understanding of why users prefer one
instrument over another. Future research
could wuse larger samples, compare
demographic groups, or test relationships
among ease of use, security, quality, trust, and
intention to continue using digital money (Al-
Qudah et al, 2024; Samuel et al, 2026;
Widiawati et al., 2026).

Despite these limitations, the descriptive
evidence is coherent. QRIS emerges as the
dominant digital money instrument in daily
transactions, while e-wallet and mobile
banking remain important complementary
tools (Andriyani et al., 2025; Muchtar et al,,
2024; Febisatria et al, 2025; Sjioen et al,
2026). Respondents generally agree that digital
money is easy to use, secure, and high in
quality, although security still requires
stronger communication and education. The
findings align with technology acceptance
theory and diffusion of innovation because
users prefer services that provide visible
advantage, fit their routines, and reduce
transaction effort (Purwatiningsih et al., 2025;
Al-Qudah et al., 2024; Widiawati et al., 2026).

4.7 Practical Implications for Digital
Payment Development

The first practical implication is the need
to maintain simplicity in payment design. Users
prefer digital money when the transaction
process is direct and does not require

https://doi.org/10.54065/ijed.6.2.2026.781 | Volume 6 No. 2 July 2026 233



https://doi.org/10.54065/ijed.6.2.2026.781

Volume 6, No. 2, July 2026, pp. 224-241
e-ISSN: 3025-3225, DOI : 10.54065/ijed.6.2.2026.781

unnecessary steps. QRIS benefits from this
principle because the scan-and-pay process is
easy to understand. Other digital payment
providers can learn from this model by
reducing the number of screens, simplifying
menus, and providing clear confirmation
before and after payment. Simplicity is not only
a design issue; it is an adoption strategy
because it lowers the psychological cost of
trying and repeating digital transactions
(Harahap & Zoraya, 2024; Ishak et al., 2025;
Muchtar et al,, 2024; Nurfadia et al., 2026).

The second implication is the importance
of visible security. Technical protection should
be accompanied by user-facing assurance.
Many users do not understand encryption or
back-end risk management, but they do
understand confirmation screens, official
merchant names, transaction receipts, and
warnings about suspicious activity. Providers
should therefore design security features that
are easy to notice and easy to interpret. Visible
security can reduce neutral or doubtful
responses and help users feel more confident
when conducting non-cash transactions
(Bombongan et al, 2026; Mondego & Gide,
2024; Riasat et al., 2025).

The third implication concerns the role
of service quality in continued use. Digital
payment providers should monitor transaction
speed, failure rates, application stability, and
customer support responsiveness. A user may
forgive one minor inconvenience, but repeated
failures can damage preference. Because digital
money competes not only with other
applications but also with cash, reliability is
essential. A cash transaction rarely depends on
network signal or application performance, so
digital money must offer reliability strong
enough to justify user dependence (Ihsan et al,,
2026; Mondego & Gide, 2024).

The fourth implication is the need for
context-sensitive product positioning. QRIS, e-
wallets, and mobile banking should not be
positioned as identical substitutes. QRIS is
particularly suitable for merchant payments, e-
wallets support platform-based transaction
ecosystems, and mobile banking is primarily
associated with account-based financial
services. Providers should identify the
transaction contexts in which their services
provide the greatest value and subsequently
improve integration with other payment
instruments. An integrated ecosystem can
enable users to move efficiently between QR
payments, wallet balances, bank transfers, and
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digital transaction records (Ishak et al., 2025;
Purwatiningsih et al., 2025; Sinha et al.,, 2025).

The fifth implication is the importance of
digital financial education for young users.
Since the respondents are dominated by
students, educational institutions can play an
important role in promoting safe and
productive digital payment behavior. Students
should learn not only how to conduct digital
transactions but also how to manage spending,
protect their accounts, understand transaction
fees, and evaluate the reliability of digital
financial services. Digital financial literacy is
increasingly important because the growing
use of digital payments can influence financial
behavior and requires users to develop
responsible financial management practices
(Aisyah & Ismanto, 2026; Nadzarina & Susanti,
2026; Putri & Pratiwi, 2025).

The sixth implication concerns small
merchants and local businesses. Accepting
digital payment is not merely a matter of
displaying a QR code. Merchants should also
understand payment confirmation,
reconciliation, refund procedures, transaction
security, and customer communication. If
merchants are not adequately prepared, users
may experience delays or confusion even when
the digital payment application functions
properly. Evidence from QRIS implementation
among MSMEs also indicates that digital
payment can facilitate more efficient
transactions and strengthen perceptions of
payment security. Merchant training is
therefore a necessary complement to user
education, as a strong digital payment
ecosystem requires readiness on both sides of
the transaction (Bombongan et al, 2026;
Firdausi & Antonio, 2025; Rahmawaty et al,,
2025).

The seventh implication is that platform
interoperability should remain a development
priority. Users generally prefer payment
channels that are widely accepted and operate
predictably without requiring them to
determine which specific application can be
used by a particular merchant. QRIS offers an
advantage in this respect because it provides a
standardized payment mechanism that can
reduce uncertainty during transactions. E-
wallet and mobile banking providers can
strengthen their position by ensuring that their
services integrate smoothly with standardized
payment infrastructure, merchant systems, and
user transaction records (Muchtar et al., 2024;
Nurfadia et al, 2026; Purwatiningsih et al,
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2025).

The eighth implication relates to
financial inclusion. Digital money adoption
should not exclude users with limited digital
skills, unstable internet access, or low
confidence in financial applications. Evidence
from communities outside major urban centers
indicates that digital payment adoption may
still be constrained by limited digital literacy,
security concerns, internet accessibility,
socioeconomic conditions, and continued
reliance on cash transactions. Therefore,
service design should incorporate simple
language, accessible help menus, low-data
transaction processes, and clear instructions
for new users, while institutions should
provide appropriate digital payment education
and user assistance (Anugrah et al, 2026;
Shahen et al,, 2025; Yuko et al., 2025).

The ninth  implication  concerns
responsible spending. Digital payments can
make transactions faster and more convenient,
but the reduced physical visibility of money
may also influence how users perceive and
manage their expenditures. Users, especially
students and Generation Z, therefore need to
understand how transaction histories and
digital financial information can be used as
budgeting and financial management tools.
Providers can support this process by
presenting spending summaries, transaction
categories, budgeting features, and financial
reminders. In this way, digital payment
services can function not only as transaction
instruments but also as tools for supporting
healthier and more responsible financial
behavior (Helendriani & Hardaningrum, 2025;
Nadzarina & Susanti, 2026; Novfrida et al,
2026).

The tenth implication is that future
digital payment development should balance
innovation and user protection. New features
such as instant transfers, embedded finance,
loyalty programs, integrated bill payments, and
increasingly interconnected financial services
can enhance usefulness and user experience.
However, every additional feature may also
introduce greater complexity and potential
security risks. Providers should therefore
evaluate whether innovations genuinely
address user needs, remain easy to understand,
and provide adequate protection for financial
and personal information. Sustainable digital
payment adoption depends on innovation that
remains simple, secure, reliable, and relevant
to users' everyday financial activities (Al-
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Shamali et al,, 2025; Bodorin & Ciobanu, 2026).

4.8 Research Limitations and Future
Research Agenda

This study is useful as a descriptive
account, but it has several limitations that must
be acknowledged. The first limitation is the
sample size. Forty respondents are sufficient
for a simple classroom-based descriptive
analysis, but they are not enough to represent
all digital money users. A larger sample would
allow researchers to compare groups and
examine whether preferences differ by gender,
age, occupation, education level, or transaction
intensity (Al-Qudah et al, 2024; Belmonte et
al.,, 2024).

The second limitation is the respondent
composition. The sample is dominated by
young respondents and students, which means
that the findings mainly reflect the experience
of users who are relatively familiar with
smartphones and online services. Older users,
rural users, micro-entrepreneurs, and users
with limited internet access may have different
preferences. Future studies should include
more diverse groups so that the results can
explain digital payment adoption across wider
social and economic contexts (Sjioen et al,
2026; Wicaksono, 2025).

The third limitation is related to
measurement. The study uses descriptive
indicators of frequency, ease, security, and
quality. These indicators provide a useful
picture, but they do not measure deeper
psychological constructs such as trust,
perceived risk, habit, satisfaction, digital
literacy, or intention to continue using. Future
research can develop a more detailed
questionnaire and apply validity and reliability
tests before analyzing the relationships among
variables (Belmonte et al, 2024; Putri &
Sabaruddin, 2025; Purwatiningsih et al., 2025).

The fourth limitation concerns the
absence of transaction context. A user may
prefer QRIS for food purchases, mobile banking
for transfers, and e-wallet for online shopping.
This study does not separate those transaction
contexts. Future research should ask
respondents about transaction purpose,
transaction value, merchant type, and
frequency per week. Such information would
make it possible to understand not only which
instrument is preferred, but also why it is
preferred in a particular situation (Muchtar et
al, 2024; Belmonte et al, 2024; Putri &
Sabaruddin, 2025).
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The fifth limitation is that the study does
not use inferential statistics. Descriptive
analysis is appropriate for the current
objective, but future research can test
hypotheses using regression, structural
equation modeling, or comparative analysis.
Researchers can examine whether ease of use,
security, quality, and trust significantly
influence preference or continuance intention.
This would strengthen the theoretical
contribution and provide stronger evidence for
policy or business decisions (Muchtar et al.,
2024; Febisatria et al., 2025; Purwatiningsih et
al,, 2025).

Based on these limitations, the future
research agenda should focus on broader
samples, better measurement, and stronger
analytical methods. Studies can also compare
urban and rural users, students and workers,
or frequent and occasional users. In addition,
qualitative interviews can be added to explore
user stories behind the numerical patterns. A
mixed-method approach would help explain
the reasons behind preference and provide
richer recommendations for digital payment
development (Ramayanti et al, 2024;
Widiawati et al,, 2026; Al-Qudah et al., 2024).

5. Conclusion

This study concludes that QRIS is the
most preferred digital money instrument
among the 40 respondents in daily non-cash
transactions. The descriptive results show that
QRIS was selected by 21 respondents, or 53
percent, as the frequently used instrument and
by 16 respondents, or 40 percent, as the fairly
frequently used instrument. In contrast, only 5
respondents, or 12.5 percent, selected QRIS as
rarely used. These findings indicate that QRIS
has stronger practical acceptance than e-
wallets and mobile banking within the
observed sample.

The findings also show that respondents
gave positive evaluations of digital money
services. The quality dimension obtained the
highest combined agreement at 73.5 percent,
followed by ease of use at 69 percent and
security at 60.5 percent. This suggests that
digital money acceptance is shaped not only by
availability but also by perceived usefulness,
convenience, reliability, and security. The
implication of this study is that digital payment
providers should continue improving simple
interfaces, visible security features, service
reliability, and responsive customer support.
Merchants are also encouraged to accept

commonly used digital payment methods,
especially QRIS, and ensure proper payment
confirmation and transaction recording.
Educational institutions should strengthen
digital financial literacy so users can conduct
transactions safely and responsibly.

This study is limited by its small sample
size and descriptive approach, which does not
test causal relationships among variables.
Therefore, future research is recommended to
use larger and more diverse samples and
examine the influence of perceived ease of use,
security, service quality, trust, and continued
use intention in digital money adoption.
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